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AFFIDAVIT 



We, Lawrence J. Tarantino and Sharon A. Tarantino, 
inventors of furniture described in the accompanying 
application for a patent, entitled "E.V.A. FURNITURE", in 
order to verify our claim that our invention has been the 
subject of unexpected commercial success and unexpected 
design awards, solemnly swear upon the full penalty of the law, 
that the data submitted herewith regardmg the subject of 
unexpected commercial success and unexpected design awards 
is true to the best of our knowledge. 

Date l^JAi^ - -^ o ^ / ^^^77^ — 



County of Somerset: 

On January/^ , 2004, Lawrence J. Tarantino and Sharon A. 
Tarantino executed the forgoing affidavit in my presence. 





Sharon A. Tarantino 



State of New Jersey: 
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E.VA. FURNITURE 
Application No. 10,004,021 

12 January 2004 



AWARDS 

Time Magazine "Coolest Invention 2002" 1 8 Nov 2002 

Hie Chicago Athenaeum "GOOD DESIGN Award for 2003 15 Dec 2003 
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Time Magazine 

18 November 2002 
"Coolest Inventions 2002" 



[7] 



t ar 8 n t i ho 
furnitur e 



ur«w.t>fani>neiiud!a.cafn 



1 fey- A 



:ASD»iDV»VaRTH[Si5TtSiS) 
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CHICAGO: ATHENAEUM 



PAGE 01 



THE CHICAGO ATHENAEUM 



DECEMBER 15. 2003 

via FAX +908/359-0473. 

Ms. Sharon TarantinD 
TAJRANTINO FURNITURE 
14231viaixi Street 
Millstotte, NJ 08844 

Dear Ms. TarantiAO; 



The Chicago Akhenacumi Museum 
has won a GOOD DESIGN^« Award 



of Arlhitedure and Design Is pleased to announce that your firm 
foii2003 for the following; 



• EVADVA Child's Chair desigt ed by Tarantino Studio of 20O1-2O02. 



As you may know, the ^Iuse^m'$ hlstorl 
Edgar J. Kaufmanjv Jr. whh the particip^on 
Saarinen, and Charles ajnd Kay Barnes, 
Finn JuH, and Kussel Wright— the 



A V 



As a recipient of the GOOD DBSIGN 
tion at The Chicago Athenaeum. (Picas 
products will be accessed into the 



You may onxiounce that your product 
press and marketing materials. 

If you would like to use the Museum's 
advertising, literaturCy and promotion 
with the Museum. A two*year license 



190 South Kos^lle Kotid. ScKaurubufg. 




GOOD DESIGN program was founded in Chicago in 1950 by 
of some of America'^ most important designers: Ecro 
'Alexander Girard, George Nelson. Florence Knoll, Harry Bretoia, 
pione Ting greats of American and modern design. 



GOOD DESIGN remains the oldest and most important design competition woridwide. 



, of submissions (from an airplane to a paper clip) from all 
The jury selected over 150 products worthy of the GOOD 



This year/ the Museum received hundrc* 5 
over the world for this awards program, " 
DESIGN Award for product distinction 

AU awards and winners wUl be posted c i the Museum's website at rhi-Pthenaemx>iPrg January 31- 



ard, we will invite you to send two <2) chairs for the cxhibi- 
see attached sheet.) After the exhibition, the product or 
Muscim's Permanent Design Collection. 



01 



products have won a 2003 GOOD DESIGN Award in your 



C OOD DESIGN Logo on your website or for your marketing, 
rr aterials, vou mav do so by entering into a licensing agreement 



Again, congratulations for receiving the Kluseum's prestigious GOOD DESIGN Award. 



UnoJe t>Om Tel: B47/»95-3950 Pax: 557/B9%595J www.chi-»»n'»fta«uift-oirg 



122 South B«nch Street G*lcna, UliMla 6)036 Tel: 315/777-4444 F«i«: 813/777-2471 
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CHICAGO: ATHENAEUM 



PAGE 02 



Ms. Sharon Tarantino 

PageTwo 
December 15/ 2003 



If you have any questions, please conUd Jowph L. Mafflt at 815/777-4444. 



Sincerely, 




loannis Karaliaa, Ardutect 
Niuscum Vice Vice Fresidcnt 
THE CHICAGO ATHENAEUM 
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E.V.A. FURNITURE 
Application No. 10,004,021 

12 January 2004 



PRESENT SALES & MARKETING DATA 
CATALOGS 

Design Ideas (Preset Manufacturer and Distributor) 

Museum of Modern Art 

FAOSchwarzInc* 

Uncommon Goods 

CbiiassQ 

RISD Works 
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E,V-A. FUKNITURE 

Application No. 10,004,021 12 Januarj^ 2004 

PRESENT SALES & MAWCETS 

• Design Stores and Catalogs 

The EVA DVA chair and bench is currently being sold across the country to over 100 
design, furniture and museum shops, as well as specialty catalogs at a wholesale price of 
$30.00. Over 1 000 chairs and benches were sold in the first six montfis of the product 
introduction in May 2002. Many well-known prestigious stores have included the chairs 
in their catalogs, i.e. the Museum of Modem Art, Design Within Reach and Chiasso. 
Additionally, FAO Schwarz and MoMA selected EVA DVA for their holiday windows 
and catalogs. In July 2003, a licensing agreement was entered into with Design Ideas, a 
manufacturer and distributor located in Springfield, Illinois. Design Ideas purchased the 
remaining inventory of 1000 pieces and is presently expanding the distribution globally. 
Since July 2003 Design Ideas has sold all 1000 inventory units, as well as an additional 
new inventory. 

» Architects and Designers 

Additional markets are being pursued through architects and designers. Over 500 
designers have expressed interest in receiving product literature during the International 
Contempoxary Furniture Fair in NYC. Architectural firms have alreacfy specified chairs 
for use in the St James Hotel, San Jose Public Library system, as well as public 
children*s space in a NYC, vAdch included two residential buildings and a school. Also, 
chairs have been specified for the public children's room for New York City's first high- 
rise residential green building presently under construction at Battery Park City. 

• Daycare, libraries etc. 

Direct marketing is being considered to daycare, schools, libraries, doctor*s offices and 
hospitals; Bright Horizons, a corporate daycare provider with over 450 locations plan to 
purchase the chairs for their facilities within the next few montits. 
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E.VJk. FURNITURE 
AppUcationNo* 10,004,021 

12 January 2004 



FUTURE MARKETS 

1 . Worldwide Distribution - currently a test market is being conducted in Asian and 
Europe through our manufacturing/distribution agent 

Through the Time Magazine it has been determined that there is significant 
interest globally. 

2. Pottery Bam Kids- 2 chairs @ 60 stores per week = 6,240 chairs per year 

3. Target - 1 107 stores in 47 states (1 chair/store/week = 57,564 chairs per year 

4. Crate & Barrel - 1 chair @ 11 5 stores per week == 5,980 per year 
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Tsrantino Colection. 

TTert tables Cham axioencnBEReipereyaistynMfl, 

^\ saiir<hEVAlae»n-9KHr«miieriaIC«i 

^™ ttlteKd»ea.l^«teslntnaklal^le^T1[»TL* . .. ^ 
djr:6«, sira<o and wssft^. Vbdl (i!^ e«if ct^^ 



^> b 300 jxwxbk larimno T^>^ C3«b (Td Benitv^ arc 
hKppy Indoott BKt ouhlri^ IJk)(ktlM^iy 
6<2<k loeslbsf. So so jjheed. ta** « 51*. <sst jour fe^ 

Uocia. in^ a uipture a cieaw a ncR^ d/der Beocti BTl 

i¥tf re(»i« (re tta'IgnKn d» and ar« (rmt*^ 
dst^loa is tie oAi ol t}« sSripe 

5332SB lerad^nSedi veii^nRgeEsariK? 
53K1T ^randnoCtarCIAn/^aenesxvtBiS 

28.3 « 21^x57.7 

b: TsrvTtinD Stool anmi 

I 'B s Dtly to SM s bunch <]( adub tini^ STiind so Utft* 

lor cTtkkcr. insure Im &ia (09 soft l3a iNdng. So. lor rte sate 

aa-3-te8l'tBfl craw!. 
M« 13X177 
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Museum of Modern Art 



Fall 2002 Gift Catalog 
page 46 



t ara nt t n o 
furn i tur e 



1423 Main St MiUitan* Hi 0044 




'-■r. ^^^l^^ioifmg )Qunfriyfl8b«uBxpA9btf tti^-^i^Wtb^'^^^^ 





sacfc*l» a-w^W^* «Dfe*«?<^^ 



■^^^ ::i'.:^itiiiiiiMvii^^^ 

;V;~^.:4aiB» Mfn^^ . • - _^ 




MoMA V. 




PAGE 23/46 * RCVD AT 3/3/2004 3:42:30 PM [Eastern Standard Time] * SVR:USPTO-EFXRF-1/26 * DNIS:2731485 * CSID: 9083590473 * DURATION <mm-ss):36-0e 



03/03/2004 16:01 FAX 9083590473 



TARANTINO ARCHITECT 



@024/045 




PAGE 24/45 " RCVD AT 3/3/2004 3:42:30 PM [Eastern Standard Time] * 8VR:USPTO-EFXRF.1/25 * DNI8:2731485 • C8ID: 9083590473 * DURATION (mmHSS):36-06 



03/03/2004 16:03 FAX 9083590473 



TARANTINO ARCHITECT 



@025/045 



Uncommon Goods 

2003 Holiday Gift Guide 
page 58 



t a rant i n o 
furniture 



1423 Ma]r S: M.lUtst* MJ CSMA 

WW w.taMB«i."J3st:<«li s.com 



•uncommon 




At Foam Throne 

THese cNfdren'stJiairs exude so much 
styie. you''tl wafU them hr yoursdf. Made 
from softsafe foamthafs perfea bryour 
little prince or princess, but Hick exwu^ 
to suppon an adull for the occasional tea 

B t Alphs^et Soap 

This cteversoap turns a bath into a 
speP-ing be6. 32 dean^. tettersL 
thrs vegetabfe^ased soap teaches the 
ABCs white it deans those dirty knsss. 
Comes wth an "A-B-C wash doth and 
an extra set of vEiwds in areusabie 
ZIb&ofsoapt Contjmer: 
rOr H X 6' Diameter: 

ji724 S32 




part^ Red and blue sokf separately t3*Ux 
K"Wxl7.S-H. Ages 2-8. 

12677 $60 




V."- i puopeli oo 05ge 63. or . 
.•.•.vrt-.UncommcoGoocs.cofr 




58 I shop to»/-free: e8e-365-0056 
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Chiasso 

Holiday 2002 Catalogue 
page 43 



CHIA'SSO 




t a rant i no 
furniture 



1423 MAtn St Millftt»i*» NJ 08a44 
WW w. tvrantin Q studio .com 



chiC3S0.com Over !50 Naw IteiT 



CAUL 1.900 6$4v<l57Q or ORDER ONUN^ « chia»$o.com 



f^0LD9^UP to ^00 LBS 




jagsf^W^^i^BCfift^ and 



I Washabfe- ts^ ^ht«aig}«^^ to ^iSs can-;. 
K,JUMP>*W F800 WTWWyjU^CTEaCrf 




^ON WHEN T^teSE^S: 

WADDUEWUMPS Setoff 

irerfcnsvS-^ puppets team yp 
.to imprcwa Kids' >^nd-ey© • . 
(joorcfinstion artd ^stty eJ^oand 
■-thariDOvv^ cf jmagina&oo. fft.easy- 

;;;E/Tt»f$ Py^E3^i&•^drag^3rt..^ncr -r - ' 
ifia^feSa Djg^fby tiog) .walk, fly.. . r : 
"geeajre; arc ^sft cJauTci6i.EaGh lurry. 

ftteyj IS lar Ry 5 and 

UD »3G?-3347 $eo (set' ofS) 




I 
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risd I works 

third annual collection 
page 8 



121 i 



ta rantln o 
furniture 



1423 Main Sr UilitTsr-t Nj 92«M 
vrw w. 1 a ran P 3 stvi d : 9 . CO m 
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E.V.A. FUHNirUKE 
Application No. 10,004,021 

12 January 2004 



PEESS (Partial List) 

The New York Times 
The Washington Post 
Time Magazine 
Today Show 
Intemi 
CasaDeco 
RISD Views 
Child Magazine 
Parenting Magazine 
Junior Magazine 
Step Inside Design 
Kids Today 
House & Garden 
Casa&Gtardino 



8 August 2002 
13 June 2002 
18Nov<anber2002 
11 November 2002 
January 2003 
Fall 2002 
Spring 2003 
January 2003 
March 2003 
May 2003 
May 2003 
August 2003 
August 2003 
September 2003 
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The Washington Post 



"So Young, So Stylish" 
Home Section 

■6:- 13 June 2002 

page H1 

t a r a n t 1 n p 

furn itur e 



14Z3 Main St Mi'^stana NJ 00644 
wvm.t»r»nt:nastud:3.cafn 
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|7i 



Time Magazine 

18 November 2002 
"Coolest Inventions 2002" 



tarantino 
furnltur e 



l«3 Main St «ilht«B« NJ C8M4 



(ftNONOWfDRTHtBfC- TESTS) 





DWEASHT 



.-«^»fic4Wm*ltor.Tri«tt>i nwEVAOVACSiM 
Ch^ tor BCMiipit: Uada or DiBMm«SCrftM)«^ 
loaflTifqidin:dH«|]B^inili.4MyoDawlniito«tcplHs 
andean t»* WKisKl fk9 AMntebioeiata eru«»frw^ 

blue Mid yehmr^, the didreare desifMd fr 



cn<x^ to lipW Mkito Mighfcv «» rwch a> 300 Um. 
That raishU)e t U«hl aOMezt. 



MMUMLIIVNo«i.$80«dqir 
TO UEAM liQtt«««i«bu>om 




bty*gte?Doyou « iuwt « wMOtl»t2ajn. 
beekjse yvi/re too hot and then tfnpvm^ 
cpoocfl ^ 6 » m to •ami upT PMttm you nwd 
Outtiors M« A<M»e ConrioH beifcfir^ n 
Mnduoss dnnata cwi^l whm ft 0(»Mt»- 
tnder tie cvvn Ihe piMcmr. meUrm Difi and 

AiMtcovff lo* aurti COTW^iomHAiri^ 

tHBvaslHBy oorm only In t«MM. Bjt B±i im 
Aewrt wmi a layer Of tiny capsulM. t*aM 
tiMfiniette.eiititeorb.stort md rtioM 

hMlasrMdKllarveMlateiHTipM^tur*. A 



««rsioftortNi*phaMdhar«i* 
icrigjhiHy devtlopadhr HASA far lite in 

hdmta And cKhtf cokHrtfilher C0«r . 
iHVottoftOliteKtTa cf wolcaBiM 
JOWLAMUrr Now, $20to»00 
iftti£Mn liao« wwwvouBnbcom 
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Intern! 

December /January 2003 
"Baby Boom" 
pages 192-197 



;ioi 



tar an t in o 
furni tur e 



t423 Main St Miiistan* NJ 05044 
www.tarai>iritds;u«ia.eflin 




Zfi. an e«pert orj the design of eortcnmiy and 
cfiitdien's spacfSt aSer nesriy thffesdEa:adaft ol 
O0iilMrat«n between his vhick» end lh« 
«BmcOT of Rsggb €n!9« fa fvfemvpcint br 
«lieiriioft fMMfCh c«rteri «l ewtr Hw wortd . Th« 
sdection hi:iade4 objects (hst M hisl^^ 
«uch ea tfv^M o«ded fcy &njno Munvi. but <Jm mora 
raenit preducta. tiniitura, leys bUabcM 8il ew^^ 




hMaUa <9bjecto by MCA & Ptetnen. Tbb catsgoy of 
ol^fjs is unifed by « cuk)u> factor «htl of b«ng 

by dees^9r«r-axxTi(ii»id deeignaMladB vrfioeo 
e^witeooe with parert*>g to iTToda ihom By«fB of tt»a 
fltfkxis OUbirst gap llwt caortx n the MC(<X of pnM^JCte 

f» chiUmn. And tfiMs a ato anolher atwed tetap. 
though 8 Iocs peeWra ons: flwB predjcts hiva entarad 

km Qcver b«ffi cwuiiBc&iredal A *lha design for 
«H inMibfe pouch -sqo Sana toma of ttw stwio 
MCA A PMMfv- «wcn diSn badk Id 1 994. h tM 
paiM «B hod preduoBd • Mfioof e 
iMd»)00d lor *Abitar» } tflfflpo*: Ae ilnt wu on 0» 
oorwefA of « ftwf nxm. 0( the idaa of an CTB*i>C. Mft, 
w a te o m ii g oiw i onmenX. tfiq oppo^ of the nyj, 
oitfHgDfiii in»aiii cofMcM Ibe reaao^ 
' MkiStnai p(Qdu(ikxn ih« nM sfiow anaiy^ 
nAwEiKX to dffier^rt ciAini lx«ftk»^ 
- (rf hrMa^ end nnGportng cMOm agttvl tlM body, 
aometfiiog poop's ^MHB ml >s awara of In Aew days' 
fl« pocjch w« be pnx3uC«d PnsnafCsl: >n ths 



^luii by MCA &;^hnss C b put taio prodKilon b« 
Bu DndaftbirTanano A«i*««.ftEDig 
StoT* %flf!r cte&r by Stnk lor 
ft*» Asww fc« ^Wgnad by lanm Boca* 
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Casa Deco 

Fall 2002 
"Design Aus Den USA" 
pages 30-32 

in; 
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CASANEWS AUS DEN USI 



TIAMMVQKK M HBtiypmC^ 
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RISD Views 

Winter/Spring 2003 
"Defining the Design in RISD" 
page 23 

19 J 



t a ran t i n o 
furniturfl 

U23 M«iq 5t MiratORO fii 



PRIVATK IMITIAllVt 

vm rcs«on4-i«9 to nHnftni c Acussicr 
atout 11(9 necc (cr d«li{n tdbUlitK! beMd 
«♦ llrawinj tntf u«ni«g J^s pnnai^* of 
art tor iiKljStrA. fp^Ot 3X "Nt Rl^ll 

A*t t>r tnof |»-»t;M cf WVi-vaa-'l dar* 

ttjdy oo *+>«ls-- a-.:a» •juna hwjW 

mwiMt i»d-jt:rd< »s ts>i»:«an in Iht 
pdfalie sctaolfc. '»>4 'on- 
mont TBpont B*! iv"Kuur iM Kww -r 
CurejM M* •is»*'"=«r« ifl ir* US. ua 

i« not ui ttart» sw c^c trsa* sXiUt. Xhai 

vf n w»Ui wi jni. *'-'C" oiaofi • -niny 
mlhUUKl oetiipibans." r*fSpo^cuw<i 

ifttt-'UCtisn <Pi wawflji'-^BitwiJ torsi- 



the hi]t>er ^ade&.~ 

UAiitt MbsnstiaMns , iheani of >!h9ss 
itU^ eltOK tB sttnd botfi lel 'J-^ 
lit li!s:i!d in V* pfittk KSOC 

1K> h»ldl B|f (WteMh l3 IBttfijnrSi:)} 

tsUni hM •l«4y» atow •«! ase ta 
:aiiM!il| (9 idea fli fuMieiy 
c9LK»:Kin. A<tat» bsard efidjuten was 
not cra>(«e v>Ki and A W4s«\at u^tii 
SKUt i9n thai %hw UaU Sad <^;^i;>^l^ 

ItJJidM en pri»?!* »niriaiiv« CT 
teCBJM ol partcuUf well carairijnt 
thai Tslicd mar* hiaWl/ pNianthrsp i 
ettoRK (tata funding — a ^act i^je 
i« an* ol t>w kayl 10 ftSC* isns<v^n> 
and cucciia- 

In at »unm»*-ol iW8.»$ i^lSD prtcarrtf 
iQ open ilidoori tor tt-imim*. 
rrywTtaf pla^ftiflg commHiti 



Heun Mdail. CwKli AsiamUy irvn. 



ard •i-c!VMcydratt«r-«n/«^(et>an ad> 
wi> CliUoA Hatl — taird iti curhcitUin 

tK*i wma aumwc, driia* it>» ^fUiM 
a tuti^t KhWi Hvocatqd b-jf NOfmat 

Ml tead^vast«^W»U<:'Si'ui^ prcais.y 
iNt Mil impsriant dha.i»pion ol desigA 

«liuC»-M in BIB US at iFif M uaub 

(MXRtS0%fni9ii4ni»i 
'F.f«.'. m inslrvttian ol aClEint V VW' 

(C tnat thfff may ujctrisSoDy apply lha 
pmcvCts d Art ta IM (t!iuirt«tf* 
trace ard ■Mniftachif b 

d«m» In iK« pnciin «n. r ordtr ilut 
th«y may and»rit«nd »« prlncplsj. 5«a 
Iftt^rvciiori i# eihers, or otconrt artittt: 




Ct I rti* cy Win- ^i.-dn MIO 78 

Hvfa Park HSA "Ca S oaiMOMn 

BAR '64 - L;« Rs^ri BAR ftil • 

rvmiziire ISheran t^cvii^nb flu 
TX! I l8k T«i-':w g&iS 'tc<Ke 

tay SwAd-HH LCI mF;% '9* JM 



TvT^. Hie genarat ait>r3iiOiir.»m cl gtblk 
Art EduCltioP. >/ in* *»lt*itlBi» 4l 
ftf «n und flf *A KWei ctudiai. a^ ty 
itciiiTts m Aft »ad Mtcnanicel iidtacK * 

AaO^TIH* IflEALS 
TliMr idaais an an aac^ mn^la i* a 
crri^Ul owirriial ii>nucn£» IlUt RiSO 
a<}rTCla;Mt and adapted tor il> cmm u» 
— arid nji tlixt tptmtf fwa cmlLfyard 
■ quaftcf 8'jt Mtwrc da nay coma l^ar^ 
AM y<*«l do intir f**"/ ttV^ 

worl :h« firjl pi?inrt u artpwn. 
5<ri;h »Jeiilir::<i if* aniiMn n Vi9 "J-jl 
■riiii/daMgiur. «f«cpi»*«i lepaMnls 
the union «' thp hard, th* idBl ana |h« 
cr*5l« mind. RlSD ••-»» wa* changed 

Ik* fcay tunwpi in iht tecand pcirt ■» 
UudiB and «lMD oraciiu a» a himrs V 
undirstandiag princ-{^» 9' or|. Sm:l> 
NM airpkate atcwt ih« iaet Uvst slmpt 
mere ior insa-jctcn, (>ol09n7.rt;c*ien. trvn 
M'a for trachina 



The 'Sta t-3i>ta « IM ! him poiri is a 

tC-taei anj nusKur. All^cugh 
'b»> lAsK^-'nt paatr^ liacrwa by a<* 

«n>p[- ans :n.-£iifih the d<9!Anr and 
prwrvaraft 3» eSlrcU; reoordl.. whla 
ih> 4£^u. asvifiy initrvct*. <tH ^ ara 
taar/iUs*.' Eniin »f-Dtc Ht pf*t»rre« iHa 
(r.oi«t So■J^ Hwjingtan t> llw Brikisb 

or'.xwr-i ar a^uaHin schcol wmtr™ 
«wf rjfori( oo tc t)? cdutatco 3^ a 
!emb. He i-3.h » eattcitian as a*i imejrot 
sian Bi a '!w«8~ KWot I/) lha 187^ and 
f a^thert M»nasi!pa«iraT«ani at R'SO 
ip«e^ M a ouisaun. tvi :t«a who^ 
d^pli;*^ I* gw; viorto at at nd 
aiHtf »»a*i:.s-it lMw9hi»* iU ttPidi«>- 
Tnib :^tft;•3 at uttacDng p«-acti:pi 
:)ian;td inth?US«nd by tin Am RiSD 
-t9d otei:>:c4 s>u«ries in (>• f irti parnta- 
aa--.: r«rkt - '."e Wattmn* Quild-sig - 
(0 :«rrsl K ifsslais. 
Ai itatevr.<fni. iCSSt .Ml V I •nusawn 
»aa •danKh orJii muHtiin and uAleciin) 
> «.-narca. esaioUirriOM 
St ae^li'iwiifuw camWn- 

ttiona •-'W ifraaq aflir Ibv Cnrii Wit 
Aaatfitifw^it^aft Joyct Ln^wii w 
«a«i. ^-c«»»«r, ta* of theia tn^U today 
Daujfa a^ taDiait tKtwri^ Itf^a 4)1 
inuuuns tnn acnoo^ imi aoia m Uw 
qa-V rSTJ-- CtJi";^.. •> twd*rr wHiri oew 
lOttS aM«-. 13* a.-tia M a yafrat. nw an 
>n4a«t. PSiS iuz iti tensions In thti rvgard. 
tea. t:.-: -t r«rrurVaMo VMt II naamU 
A-d^ rec,;;ti»«iy thrsjgh a Ilwibia. 
idsstiM. :£f«ri<t9 ap3read> lachfnja- 
ir» T*>« au-saih !.•>« flSC SM?** wHk 3 

varw ? fpsl'mat Si leactm: at and 
lj>%-^n irw^^v* ct»»!"» prac«t. wJ^e* hy 
<:& w«i> rvaijr^ r^;;fl]^« ihougtitlul. pfS^ 
du:ir,f rn*-;? c»wt-^. RiSO"»lMgwt- 
it^'^Sii^'Mf^'^f^ du»ta rw ppootis 

OtfliS. :>a;Fars and ad-Tiinlsiralora fit* 
«(r«l 1:90* a •>jf)l»:^n and ana p<f 4 ta 

Mr atpc can ts iKked to ki •» aai Ine 
prstf It can £sa tia a 'ntana df 
pn>»»r.:ng uts pu:. This cav ba ■ 9334 
:h!p5 »trs<>M Mu wf r fcmi" wMn yat* 
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Child Magazine 

December/January 2003 
'^Sitting Pretty" 
page 38 



t a ran t • " 
furniture 



1423 Main St tf:!!iten# NJ 058*4. 





Tne newest designs in 
kid-'Size chairs arefun and funky and add pizzazz to any space in your home! 



aa 
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STEP Inside Design 

May /June 2003 

"Soft & Hard Wares: The Latest and Greatest Tools" 

page 110 



[15] 




t a ra n t I n o 
furniture 

Ua M»:i> St M;!latsn» NJ OSOdA 




soft & hard wares 

THE LATEST AND GREATEST TOOLS 



1 



Even vour clients kids desen^e preat de- 
sign. That's wliere EVA DV\ children's 
furniture comes in. Developed by the 
architect/designer team of Lawrence and 
Sharon Tarantino, the chairs, tables, and 
benches are made of soft, nontoxic foam 
(think flip-flops and mats) which makes 
them stackable ... and strong, .\vailable in 
\2 Striped color combinations, such as 
orange-red or vellovv-gray, they add a 
touch of kid-like sensibility to the office. :ji 





111 
I- 

«5 



SNUG PIT 

Lo^rcch's tatctt nux!e!>orhand$-/ree head- 
sets lw»« comforr in mimi. Designed to took 
jpod, a«5* put. dwlbc coitifortBble. the Moblk 
Eafbud Premium hcad»r is for "fans ilycon- 
nccton" ixt. opposed to (he teenage and road 
warrior verwoni). Ir coraes wkh soft FJctLoop 
Cushions ia four sizes for acorn f/ fit. and 
Includes » di5Cf«i, inUnc omni-direction»l 
micropKane. h ilso has a muUifunction swiich 
to quickly answer and end calb, end a cable 
man^mcDt ^sccni so you can talce it whh 
yoo. Th^e are Tour vefsioB« ut ensun CoiApat- 

ibit&vwith most aiebtk jAone models. i4 



UO *t»i* 1 JufC 20CX3 



a, 

Ml 



I 

Ell 

¥3 




SOimiWlCST£ltN TIAIR 
We becyon Stilt have a boring monetized 
boxonvourdesk to house p9tperclip$. Aftw 
rt^ht? Spice op you r wailctpace With Topdeq*s 
Mr. C5cni>.a > x »Vi>inch rubber ma^ei. The 
best part* Nowaccring required, S 
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kids today 



May 2003 
"Products on Parade" 
page 77 



t ar an.ti no 
furnitur e 



1423 Main St MiHRDnv NJ 08QA4 



JPMA special 
rricjrket edition 



Produas on Parade^ 




S«mi«llr>dli^»Ftl«MCtfMlaivnii^ 
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Casa & Giardino 

September 2003 
"Salone Satellite 2003: 
Bellezza e Funzlonalita' nel Design piu' Giovane" 
1 18 i page 74 



tarantino 
furniture 



S423 Main St MPbtar^o Hi 0B844 




in^trbuat si vftiCr die it twmo 
Satte: 

ipthtrficw. Lorecnmco nta- 



HfndnBiKSltlialOi 

twvt la dfftlgiHT ha whiff eke 
cieuiraiA cniltnifar) ckf KltmtnOjytt 
la iflnLUa xnxiia si cnfmyOratrt 
jwIIei ftmpfia .itmibiiiia mrJ 
caafiTifii: ti%ia4hilntdiamtvr 
tCtftenrjaK. Qutntt* pm^jpuif 

cam* b'JxhsL'ui ka tj0n-mtdo, 
m 'crt»«f«f »«: cW pntrwppf* 

fjt^fluiiiii da vjfisi «t#tgit)A». ia srdlfa 

yiboiniwiAf If nwaf^irtRwlr; fvrmti 
per uUw iwtilieiissata du ums 



sedki a donM^f per tmSiinl 

Ixi wiw fiwifcsaftr fn EVA UspOfnOi 

btUiiiiiKt, ereccxoni di Quv^ii 

(oant, » occapeno A ogsinrf 

r)kf\i)ttk: Osftanti»W JfounogjiW 

di Conssaiam RovKHtf^fm 
c taprsikhA. la ftsgtrgsi 

te mod» senates ma alalaimatte 

eausa^cLiiiiigfruilninnrtJalo 
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E.VA. FUKNITURE 
Application No. 10,004,021 

12 January 2004 



"CONSUMER BUYING TRENDS SURVEY* 
REPORT by Kids Today 

Professional Organization for Manu&cturers in the Juvenile Furniture Industry 
July 2003 

Provides 2002-2003 sales statistics for youth furniture 
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6 kds today 




Consumer buying trends 

I nf a nt/n ursery f u rnitu re 



Percent of households that , 



High Point — About 1.4 miliioa U.S. 
houseKolda plan lo purchase Infant 
aad nurserx furaitur« tkis yti^t, if 
hou^olda spend as plaontd, dK/ will 
shell out almost $900 million on 
category, 

While cribs are the most Ukely 
faat furniture purchase, the Consumer 
Baying Trends survey did not specify 
beyond "infant/auisery furniture." 
Some households might be looking for 
just a aib> while others might have any 
combination of a crib, changing table^ 
dresser and rocking chair on their 
shopping lists. 

"With this caveat in mind, infant for- 
niture shoppers in 20D3 appear to liave 
bigger budgets than those who bought 
in 2002, Natioaaily, households plan 
to spend a median of $200 for their in- 
fant purchase. That's $50 more than 
the median spending for infant furni- 
ture in both 2002 and 2000. 

Last year, 55% of hou^ehold^ spend 
under S200 on their infant purchase. 
Thh year only 35% of households say 
they plan to spend under S200, and an- 
other 35% ate planning to spend be- 
tween $200 and $499. 



As might be expected^ planned 
spending rises with income. Median 

planned spend is: 




In fact, if diey stick to their buying 
plans, households with incomes of 
$75,000 or more will account for snore 
than one-fourth of infant furniture 
spending. 

Not surprisingly, young couples and 
young parents are the most likely infant 
sho ppc cs. Together, these two groups 
comprise 58% of the households shop- 
ping for infant fumirure. 

Compared to their numbers in the 
popuUtioa, young couples are 4.1 
times more likely to be in the marfcet 
for infant furniture and young parents 
are 2.9 times more likely. 



Young couples have bud- 

Households that plan to bu/ fnfent E<*«f » 

v^ KM-. young parents 



also plan to buy 




Areamg 



1&7 



hile 

have set aside a median 
of $200. 

Household heads who 
are 55 or older — possi- 
ble grandparents — com- 
prise over one-tenth this 
year's infant furniture 
buying. 




Percent of hbusehdids tiiat plan to buy infaht/niirseiy 
furniture in 2003 and ntedia^^ . : 

.1.6% ■ ■ -^^^ ■• ■ 

$200, 




-The budget: 













.-■ .-.. igF . 








^^^^^^^ 

• • •;■ .12. 














$500-$999 






' ■■;17 ; . 



They are setting aside less than the an of $150 for infant furniture, while 
national median, however. Those be- the 65 -plus age group has set aside a 
tween 55 and 64 plan to spend a medi- median of S80. 



fethoddlo^y^ 

KkIs toda/s exckisVfrConsumer Buyir>g 
tri&iids Survey presents a tomisrehensWe 

- "househoids that are shd^^ , . 

ybiitfl/teen bedroom a*nd glldtfr rockeii : " 

■ thie Inlomiation cornesfrofnthe 
•responses of 31405 households to a 
• survey cdnducted m Januarys TTie profile 
of the responding households dosely 
. matches tfie demograpihic chat*:terlstlcs 
of aid U5. househoWi. Tba^ coupled with 
: the large sample slie (arid a respori?* rate 
of 63%), nwahs that the date can 
^projected nationally with a miairgin of 
*nbf.fessthanl%, 

; . (QdsToday bad Mational Family . 

Opinion; which malntal?^ the largest . 

consumerpanetinthe tndustTy,!polt - . . 
.^O^dOO U.5. households to fiftd but 



. last Veal's shopping and purdaslng • 
" . patterns and buying plans fcK the year. 
. the suivey also gathered information on ■ 
how much they spent and plan to spend 
on ead» product category.: - : 
; . . The survey originally covered 25 home . 
. fiim1$hii)g$ categories. Results for the . 
;fijirnibireprbductcategofi« : 
pubTished m Rjmitune/roda/s February . 
:2<2003;is5Uc. - 
••. The survey did m>t distinguish ^ 
. between ^ purchase of new or second- 
• hand furniture. The k)W end of each prite 
. -range; In all Bkellhood, represents 
: purchases at secondrhand stores, tag - 
. sales and the like. In addhSon, the prfce 
data is more or less prease depending 
on the category. If 5 easy to indicate hoW 
■ much was paid f or a gWer . rocker. • 
However, for infant/nursery furniture, we 
. do not know if the amount spent was 
only for a oib or fora a\b, a changmg 
Stable and a chest of drawers. ; 



Ternis if)^tt1is tepQrt 



inejT*er4ol'iAf^at6dTnifii5W^ * \ \/ " ' ' 

belowtheTnediahamdbi^*'-;^ .^'.-^ 
CensusresNoiis^ T' » ^^"^ i ' ' ' 

ffartbMs^Mafli^\feitn^ - 
fl*»deblan<t1^yorK^fer^^ ^7 ■ ^- 

6fDSn^WhCtit^(?eoi^f^^ : 

Mkh9n$tl}4otth|>^m^,5o^id)0^ . ^ , 

Mm^«^jJ&co«^ y \^ " " / ' ' 

v^t:Afeska?>^togt3aj,'5>«^ ; 

-^rouphpJ^nirt^-to 

thesample. Any nonrtjeVowr ;!6o^«:3t)ei^t^tf>egT^ a : 

p^duftatatateh)^herttendiyTpc^^ . 
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8 k-dstodsy M^m 

©By the Numbers 



Consumer buying trends 

Minority infant buying 



High Point — Two minority 
groups art high on tt» list of 
infftdt furoituie shoppers this 
year. Both Hispamc and Afncaii' 
Americaa hotseholdj are haymg 
at rates exceeding their numbers 
in the popuhtioo. 

This is especialiy importaat 
becaufi^ accorcing to thie 2000 
Census, nearly one-third of the 
nacioii's populatioa bekmgs to a 
mtaorit/ group. Ifs aba a trend 
that can be expected to oontinue 
because a large propofdoa of 
miaority Americans arc young 
and will be in child-bearing age 
brackets^ In actdidon, some ml- 
nority groups Hispaoics in par^ 
ticutar, have historically had 
birth tates hi^er dun other de- 
mographic groups. 

The fast-growing Hispanic 
population id dcfimtcly a group 
to court. Thev arc 1.9 times 
more iikeiy to oe in the market 
for infant products this year 
than diei^ pres^cc in the popu- 
ladoa would indicate. Tbcy have 
a plan-tO'buy index of 192, the 
hii^est among racial and ethnic 
groups, flbe plan-to-buy index 
compares the percentage of 
those in a demograpluc group 
planning to buy a product with 
its percentage in the population. 
If die pejceatagc of the group 
pianning to buy a product is the 



same as its presojce in die popu- 
lation, the index is 100). 

Not only arc Hispanic house- 
holds more Ulcely to be popping 
far infant fondtuie, tfa^ arc also 
planning to spend more than 
other ethnic groups. They have a 
median budget of $300 — onc- 
ttiird hi^er than the national 
median. One-third of Hispanic 
household! planning an infant 
fiinuture purchase haTc budget- 
ed $500 or more. 

Hispanic households in the 
Midwest and West represent 
particularly ^ong prospects for 
in^nt furniture, in both fC^^ODS 
dtity are shopping at rates tnorc 
dian diree times th^ presence in 
die popuiadon. 

African- Americans, about 
12% of the nation's total pOfpM- 
Intion, have been growing Goore 
slowly than both the Hispanic 
and Asidn-American popiilation 
groups, but continue to be an 
important market to court. 
African 'American households 
have a p!an-tt>-buy index of 118 
— meaning they are shopping 
for infant furniture al a rate 
nearly 1.2 times their presence in 
the population. Their budget 
matches the national median of 
$200. 

Asian Americans, currently 
comprising only about 4% of 



the U.S. population, have been nic group, may explain why According to the U.S. Census, 

growing at rates faster than even their median planned budgets minorities are ihsflned as anyone 

Hispanics, Their higher bcomes, are also the hi^CSC, a diediao of who ii not » "flon-HlspanIc 

the highest of any radal or eth- $325. ^ White/ 



Median 2003 budgets , Infant plan-tQ*uy index 



, tumituie perterrtagemthepopubtfon 





fl»*pTs pbtmlng to a prodiKili^thesaiwpiopor- 

iS liKtf pKscrae n the popo^^ 
trver lOd Ini^Pcnesihatthe^twp pUnstobuya ptodua 



Infant plah-to-buy index, by region 



Afrtcaw-Ameitoart , 



Northe»t 




South 




West 












148 








133 


100 




t4i^ 




310 



• »1 OO nieaftf ttwiflioup >Urs to buy »t the tiAm rate «s th* peicentage In the pop uto aon. 



The luxury infant market w/w^ijuj^ngih^n^^ 

ainaayinftnttjiJeflnedasSsooof more.- * <^}^,K<-^^' , -v-^- . e < ♦Ovwtfhe^idof HfefMitowhoare f)w^^o^j Infe)t1hi5year(3jatvtob^ ^ . 

"-"^"'^ "^"^"^^ ^ .W#yfe«L;- J ^ f:-/'^::^ . 

♦Hociieholds In th6 Northeast indVVestVi^bebuymg luxury infem:M:a ratehlgher 
^\'vthan their Soiitfiie^^ " v; l-/-^";'-' -S^rJ-'^:-: 

VAhwstthifBe:^^ of hiowy jrfEantbu^iire ftomGenef^on X. ' % , 
^mostone^uarter iif liBOiiyin^^^ Ckrterationy. 
■ VAbduthatfoflwRjryi^^ 



High Point — Almost one-third of 
households shopping for infant fur- 
niture this year are looking at higher 
price points — that ts, households plan- 
ning to spend $500 or more. More im- 
portantly, lujcury infant purchases will 
amount to more than $£30 million — 
accounting for 71% of the total 2003 
infant doiiars. 

So, who should retailers target as a 
lujoiry infant consumer? 

Those widi incomes of $75,000 ox 
more account for slightly more than 
one-half of 2003 planned spending at 
luxury price points, while households 
with incomes of S10O,000 or rnoce ac- 
count for 29%. 

Education and employment, 'which 
are often in tandem wiih income, have a 
dominant role within the hixury infant 
market. More dian half of the women 
and men sho^^ing for luxury have ci- 
ther a four-year college degree or a 
graduate degree. Aiid, nearly four-fifths 
of die women shopping at luxury price 
points hold do\^*n full-time jobs while 




another 8% have a part-time }ob. 

Regionally, households in the 
Northeast and West plan to buy 

luxury iniaat at a ^eatcr rate thiA 
year than their midwestem and 
southern counterparts. 

Two minority groups are also 
significant iOTOicy shoppers. In 
fact, over one-third of all Hispan- 
ic infant purchases will be at the high- 
end this year. Hispanlcs plan to buy 



}m9 



luxury infant at a ratE 2.S times greater 
than dieir presence in the population. 
The smaller but fast-growing Asian- 



American households plan to buy at a 
rate 2.2 times greater than their pres- 
ence io the population. ^ 
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Youth/teen 
bedroom furniture 

High Point — Moce thaa 3.4 million households plan to hny youth and teen 
bedroom (umkure in 2003. If these househdds spend as planned, tli^U add 
neady $3 UHioa m youth furniture codecs. 

Most of the households shoppmg for youth bedroom have kids diat are 12 or 
unden 




Nearly three^ourtfcs of households planning to buyyouch bedroom this year 
axe between the ages of 25 and 44. In fact, 44% of them are young parents. Aa 
might be expected becau^ of didr age, tie incomes arc also lower — more than 
ooe-hali have annual incomes under $50,000. 

Nationally, households plan to spend a median of $300. By region, househc^ 
in the Northeast plan on spending the Tooaty a median of $500 and housdiolds in 
the Midwest plan to spend the least amount; a median, of $200. 

As with in£aiit iiimltur^ the fanned spoidii^ amount might be for one item or 
for sevtcal. Hic amount being budgeted for youth bedroom nses with houseJioM 
mcome:> but not until household income reaches $100,000 does rht median budget- 
ed amount hit the $500 mark. Only 16% of households plan to spend $1,000 or 
more. 

Minoritieft arc excellent prospects for youth bedrocm, Hispanics and African- 
Americans both plan to purchase youth at a rate two times higher than their pres- 
ence in the population. The median budget for Hispanic ho^ j . vJ iold? match tiie na- 
donai mfidian of S300> vrbile the median budget among Ahican-Ameiican house- 
holds is a bit less— $275. 

Almost on»-^d of youth bedroom hoppers are dual-moome hcuties with both 
spouses workmg hilkime, Ihis translates into iimC'Stiapped fumUes with higher 
incomes — t^n>-6fths of dual-income homes shopping fx youdi have annual in- 
I of $75,000 or more. ^ 



By the Numbers® 

Chairs that swivel, rock, glide 

High Point — This ;year/2.2% of Xi.S, households — more diah 2.4 iniliion — 
plan to buy a chair that swivels, rocks or gUdcs. This traiislates. iiitq potential ' 
spending of nearly $1,5 billion; . .; 

. The most popular: price points £ail betw^ $300 attd %599r^ aiaibst half of 
the households shoppii^ for- a glidcr.xocktfr this y^c plan to spend in diat range ' 
In the West» where gliders arc jnore popular, podcctboob are orpeoihg Wider. 
Western households , plan to^pend a inedian of $400, compared with the national 
'median' of $300. 

; Gliders arc &equeiidy ' associated with the nursery J But the Goiistiraeif .Biiyin^ 
Triends Sujfvcy reveals that only 10% of households that plan to buy nursery ftirti- 
ture this year also plan to buy a glider. 

. .in. fact, two-thirds of households planning to buy a glider rotiker do ii<rt have 
children. Some, pcrha]?9,iartcxp«ctm^ 

; . .<jrandparent buying can also account for some of this {ihehcn^bii siiice ni^re 
thaii ijne-third of households' piahiii^ bo buy a glider rockdr arc 55 dr older. An- 
other oae-fouith of this year 'S glider shoppers are bernved- 45 and 54. Older 
households plan to spend in<>re — a mec^ of $400 for those between 45 atid.<»4' 
and a median of $35Q for those 65 and oidexi 

■ But the highest >lan^TO;buy . Indices for head* of households uiidw 35/ ^ 
Thiose under 25 arc 2:^ times as likely fo be shopping for a glider, thaa their num- 
bers in &c populatictfi would Indicate. The yotmger households have si!ialicr.'budr 
gets, however ~ a haediaa of $100 fotrrthD iinder-25 crcvv^ and a melclian of $250 

■ fot thbsc bctween.25 and .34".: • ; • 

'. As with other Idds categories^ Hiapaoics ate Ukdy pmcihiaseiri^ sho^pit^ * 
rate that exceeds their numbers in .the p<i^uIatioa. Hispanic households have a . 

• plajQi-to-buy index of 117. . • ' • . . ■,; 

. . bn'tfaje other hand, A£ri<:^-Ameridah Ho^l^^l^ arc not Ukiely to, be shopping . 
for . gliders. Their pbij-ta-buy indeic indicates that they are 15% less licly tir be 

/shopping for a gh'dcr thaiL their numbers m the populatioo aiight ati^issl;. :Whiie 
households are slightly inore Ukeiy to be ^h^Fphig foi* glxdexsifaan thieir. ntinibef ia } 

: the population fa plati-to^-btiy inde* t>^ 1'02). 

' Sli^df more than thiee-fStfas of .glider shoppers fasive Intertnet acce^!. $1^ 



Percent of households that v.. 



. fidu^Htyauth/teen bedroom in 2i)02 



27 



i 



Percent of households that ... 

Bau9htg^riock«stn2002 ■ 2ja 



Percent bf househblds that jpfah to buy ybuth/teer? 
bedroom in 2003 and rhedian budgets 



2.9^ 



3.6% 

'.Vsst 

$300 




Percent of households that plan to buy glider rockers 
in 2003 and median budgets 



23% 

Vita' 

$400. 



1-% 




The budget 

percentage of Kousehdds' that . * . 

.Spentin2002 Plan to spend In 2003 ■ • 

$10(>-$t99 . T7 . 16 

$«SI)-$999 ^ '"^'V- . 12 ''. ... ..... ^ 9 ^ '^**'."^ 




$2,000 or mors 



The budget- '■■^ 

-percentage of households that 

Spent in 2002 Plan to spend In 2003 

^yr)d^$iOO :,:-;;-:::-;:-V:;^^-f- 

$100-5199 n 15 

$300-$399 16 18 

• -:$4oo^:- ■• ■•::;y-v--rt^^^^^ j^. 

$500-S599 7 15 ' 

■ $^QP^$9^ '': : ■ - .:13^j-v ''T'-. ■■' ■-■l-i/ ; •• ; 

SljOOOormofs S 4 
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